on social media, in virtual interactions or when
advertising. Both online and printed materials can
be used to show a pattern of practice in regards
to Fair Housing discrimination.

FEDERAL LAW 1 Keep it professional. Avoid becoming too casual
[

Fair Housing Act

Under the FHA, the definition of
advertising is broad and includes print
and online advertisements, materials
such as brochures or applications,
television and radio ads, and even
speech. All verbal communication that
occurs in person or over the phone to a
prospective tenant, homebuyer, or
borrower is considered a form of
advertising. The law prohibits any illegal
advertising for an apartment, home,
mortgage loan, homeowners insurance,
or any real estate-related transaction.

Show evidence of compliance. Utilize the EHO
2 logo or slogan wherever you advertise including
m social media profiles, mobile apps, websites and
marketing materials.

BOUNS TIP- Ensure websites are

accessible to
persons with vision,
hearing, learning or
other disabilities.

o

Implement a written policy. Every company
5 should have a written advertising and social
m media policy and designate a specific person to
review property content, comments & ads for
Images should include alt compliance,

text in the markup /code

Colors
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Subtitles for videos
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